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Market Share in Medical Big Data Solution Service Tri ity

o of the market. In 2022, the 1op 7 players take 51.6%

+ The overall market structure of medical big data solutions is relatively scatiered. In 2021, the 6 players take 57% s
share,

» Atpresent, there ara five main types of suppliers providing medical big daa services, namely 1) traditional medical IT service companies, 2) general technology
companies, 3) traditional CRO companies, 4) medical consulting companies, and 5) emerging medical big data solution professional Institutions.
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2 mainly
 solid foundation in big data technology and have

Market share of medical big data solutions in Chi

Q & A about Regulations ity
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1. Can forelgn enterprise invest in medical organization B/P¥U In China? B A\ aux
» Medical organization in China includes hospital, clinics, nursing home, clinical lab, beauty clinic etc. Foreign invesiment is a bit restricted as stated in the {315 10% 45 A\ n
{BEHEARRINIENDS (WHN) (202155H) ) . Foroign enterprises can only enfer by cooperating with a Chinese company.
2. Can foreign enterprise invest in China's medical big data industry? w3
¥ Yes, sofarin (7}‘!&‘%)‘)155;1‘\'15{!1% (TRTTNER)  (20215F4R) ) , there is no re  In entering this field. But due 10 the ity of medical data, % o
some types of medical ds not allowed 1o be collected by foreign gmerpr\se n China. And foreign enterprises could aiso face some restrictons in o A\ Besr - ™
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4. Which types of medical dafa /s not alle

» Data that related resources data (A include human genome, genes and other genetic material in organs, tissues and
colls. f have o use these kind of data for seientfic rosearch, i have 10 eooperate with a Chinese institute.
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Industry Status Trigey Business Model: B2B2C Tri

+ The APAC area will become the largest consumer market for protein substitutes, the consumption amount from which is expected to take
65% of the global market in 2035. China, as the largest and fastest emerging market in APAC, has the tremendous growth potential, driven
by enhanced consumer awareness, consumption values, and spending capability.

= We currently adopt two main types of business models. The first model combines B2B and B2C, which can reach consumers through distributors or self-built
channels. The second model is to produce products in cooperation with partner factories, which are then sold to consumers by us.

*  Both models require the company to be in direct contact with consumers so that it can qulckly grasp consumer demand and receive product feedback. The

+  Now the soybean-based meat is mainstream around the world and in China, taking up around 60% of plant-meat market. China is the business model also requires the company to develop the ability to manage eg.,
major country in processing soy protein and pea protein, supplying 50% of the world's soy pea.

2020-2035 Estimated Consumption of Global Protein Substitutes Market share and features of major plant-meat protein types
(million tons) Model 1: B2B2C + B2C Model 2: B2C
Market share Performance in plant meat

APAC = Other regions Lx 98

Build awareness of the company’s brand
Nutritional, suitable for

P S tei 60% » A and ensure that all communications are in
ggsg zggg-fgzg 292252-2ggg 2%99-/2‘23& o 0y protein > o processing and low-cost ‘n‘l-_‘l line with the following brand positioning:
%. % % - @
o

- » Professional, Innovative, Modern, High
cagn: N7 558 quality
'\ 14%- "' Pea protein <10% » Fragile (harder to form into
N 64, 65.3% © shape)
- > *  Via various B2B support, explore
-7 customer needs and insights, and assist
-7 41.6, 63.6% 3 i
- 24.18 ’ ! > Harder to restructure into in developing suitable products to meet
. Wheat protein O <10% plant meat due customer needs to support customer

13.26 acquisition.
s 15.4, 63.6% _ .
8, 60% Rice protein <10% > Sticky, hard to extrude i .
+  Establish the company’s own sales
2020 2025 2030 2035

channels and consumer database.

References: 1) J1-E#2515 2) Caifuhao.eastmoney. 2021.4.30. tEMIREIIEEIIFAME, WIFESEIR "FEA " 7 3) agrharvest.iw. 2020.8.19. e T = ML
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